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CTTM ppartners wwith tthe CCity
of MMontréal tto ddevelop uuni-
forms ffor OOpération
Montréal.Net

Since early June, the mem-
bers of the Opération
Montréal.Net squad have
criss-crossed the city in their
new, more stylish, more visi-
ble and more practical uni-
forms, developed in partner-
ship with the CTTM. "This
initiative to encourage the
next generation and involve
partners in our fight against
uncleanliness was very well
received by LaSalle College,
and we felt that the two

organizations would work
together very well from the
beginning. Our administra-
tion is very proud of the part-
nership we built to design the
new uniforms for the cleanli-
ness brigade," explained
Marcel Tremblay, the execu-
tive committee member
responsible for cleanliness.

The City of Montréal com-
missioned the Centre de
Transfert Technologique de
la Mode to create prototypes
for the uniforms and co-ordi-
nate production. "This strong
partnership between the City
of Montréal and the CTTM

team demonstrates the trust
that major organizations
have in us," points out
Benjamin Gagnon, CTTM's
project manager.

* * * * * * * * * * * * * *
EXPO HIGHTEX 2007,
held at the Montreal
Convention Centre on
October 10–11, promises
to be a fascinat ing,
enriching and stimulating
event. 

Through its conferences,
exhibi t ions and act iv i-
t ies, EXPO HIGHTEX
2007 wi l l  empower
Canadian text i le  and
apparel industry profes-
sionals by opt imising
their  competi t iveness
through shared knowl-
edge, know-how, solu-
tions and technologies.

EXPO HIGHTEX 2007 is
a unique promotion and
distr ibut ion vehicle for
new technologies, prod-
ucts and services. More
than 600 part ic ipants,
text i le buyers from
Canada & abroad, and
top decision-makers will
at tend this world-class
event. CTTM team will

be there for the event.

For further detai ls:  
www.groupecttgroup.com.

* * * * * * * * * * * * * *
Subsidized ttraining ffor
apparel iindustries

Did you know that the
Centre de Transfert
Technologique de la
Mode (CTTM) offers cus-
tomized training - which
can qualify for subsidies
of 50% to 85%, depend-
ing on your locat ion?
Some conditions apply.

Our trainers go to your
company's premises,
where they can provide
instruction in French or
Engl ish. Our made-to-
measure training pro-
grams are created with
the needs of the apparel
industry in mind and are
adapted to your compa-
ny's part icular require-
ments (e.g. training in
pattern grading software,
cont inual improvement
(Kaizen), quality control,
etc.).

Contact us for more
information about our in-
house training programs
at 1.800.363.3541, ext.
4349 or at 514.939.4443,
ext. 4349.
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From left to right, François Bousquet, director of the International
Fashion School; Martin Dupont, CTTM laboratory technician; Mayumi
Imura, winner of LaSalle College's design competition; Bintou
Kirouma, from LaSalle College; and Marcel Tremblay, city councillor
for Côte-des-Neiges-Notre-Dame-de-Grâce and the City of Montréal
executive committee member responsible for cleanliness.
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Visitez nos sites Internet au www.cttm.ca et www.technoespace.ca

Sony  ddeve lops  ppaper -
th in  ssc reen

May  29 ,  2007
A r n a u d  D i m b e r t o n
( t rans la ted )

Sony  sco red  recen t l y
w h e n  i t  u n v e i l e d  a
co lou r  sc reen  as  f i ne
and  supp le  as  a  p iece
o f  pape r.  Fo r  now,  t he
mode l  i s  qu i t e  sma l l  -
2 .5  i nches  -  mean ing
i t  w i l l  f i r s t  be  used  fo r
po r tab le  dev i ces .

A l t h o u g h  t o d a y ' s
s c r e e n s  a r e  m a d e
c o m p l e t e l y  f l a t ,  a
sc reen  tha t  can  bend
r e p r e s e n ts  a  r e m a r k -
a b l e  t e c h n o l o g i c a l
advance .  
I n  t h e  f u t u r e ,  t h i s
techno logy  may  f i nd  a

p lace  no t  on l y  i n  sec -
to rs  l i ke  mob i l e  com-
mun ica t i ons ,  bu t  a l so
in  f ash ion  and  hau te
cou tu re  -  marke ts  t ha t
have  been  i nco rpo ra t -
i n g  h i g h  t e c h n o l o g y
more  and  more .

A c c o r d i n g  t o  a  S o n y
s p o k e s p e r s o n ,  t h e s e
sc reens  w i l l  be  ab le  t o

be  used  as  wa l l pape r,
o r  s imp ly  as  e lec t ron i c
pape r,  a  s t i l l - emerg ing
marke t ;  i t  i s  f o r  t h i s
r e a s o n  t h a t  S o n y
r e m a i n s  t i g h t - l i p p e d
abou t  i t s  me thods  -  a l l
we  know i s  t ha t  i t  i s
ne i t he r  LCD no r  p las -
m a ,  b u t  a  r a d i c a l l y
new techno logy.

* * * * * * * * * * * * * *
H i t a c h i  ii n t r o d u c e s
RFID  cch ip  tt he  ss i ze  oo f
a  gg r a i n  oo f  ss a n d

Februa ry  23 ,  2007
C h r i s t o p h e  L a g a n e ,
vnune t  ( t r ans la ted )

H i tach i  has  j us t  i n t ro -
duced  a  new ve rs ion
o f  i t s  M u - c h i p  ( µ -
ch ip ) ,  wh i ch  w i l l  con -
t r i b u t e  t o  c r e a t i n g
s m a r t  t a g s  f o r  t h e
needs  o f  RF ID  (Rad io
F r e q u e n c y
Iden t i f i ca t i on ) ,  a  t ech -
n o l o g y  d e s t i n e d  t o
rep lace  ba rcodes .  The
Japanese  manu fac tu r -
e r  h a s  s u c c e e d e d  i n
m i n i a t u r i z i n g  t h e s e
c h i p s  s o  w e l l  t h a t ,
t h o u g h  p r a c t i c a l l y
i nd i s t i ngu i shab le  f r om
d u s t ,  t h e y  h a v e  l o s t
none  o f  t he i r  p rev ious
t e c h n o l o g i c a l  q u a l i -
t i es .

I n  pape r

W i t h  i t s  s m a l l  s i z e ,
t he re fo re ,  t hese  ch ips
can  be  used  anywhere
-  i nc lud ing  i nco rpo ra t -
e d  i n t o  pa p e r.  W h i l e
H i ta c h i  d i d  n o t  c o m -
men t  on  i t s  marke t i ng
po ten t i a l ,  t he  poss ib le

a p p l i c a t i o n s  f o r  t h i s
c h i p  a r e  n u m e r o u s ,
f r o m  t r a c k i n g  m a n u -
f a c t u r e d  p r o d u c t s
(no tab l y  f ood )  t o  be ing
e m b e d d e d  i n  t r a v e l
documen ts  and  t i cke ts
to  shows .  The  manu-
fac tu re r  w i l l  s t udy  i t s
po ten t i a l  app l i ca t i ons .

* * * * * * * * * * * * * *
A n d  nn o w ,  tt h e  cc o r n
swea te r…

Apr i l  2 ,  2007
Stéphan ie  Bé rubé ,  La
Presse  ( t r ans la ted )

E t h a n o l  h a s  s p a r k e d
hea ted  deba tes  abou t
t h e  u s e  o f  c o r n  f o r
p u r p o s e s  o t h e r  t h a n
food .

Carg i l l  i s  i n  t he  m idd le
o f  a  p romo t i ona l  cam-
p a i g n  f o r  I n g e o ,  a
f i b r e  m a d e  f r o m
g e n e t i c a l l y - m o d i f i e d
co rn .  Who  wou ld  have
be l i eved  tha t  l abo ra to -
r i e s  w o u l d  o n e  d a y
des ign  swea te rs?

To  m a k e  a  w e a v a b l e
f i b r e ,  t h e  c o r n s t a r c h
mus t  be  fe rmen ted  so
tha t  i t  i s  t r ans fo rmed
in to  ac id .  The  resu l t -
i ng  po l ymer  can  a l so
be  used  to  make  pack -
a g i n g .  I t  i s  a l s o
b i o d e g r a d a b l e  a n d
does  no t  p roduce  any
g reenhouse  gases .

Carg i l l  i s  no t  t he  on l y
company  i n te res ted  i n
n e w  u s e s  f o r  t h i s
c e r e a l ;  D u P o n t  h a s
a l so  l aunched  i ts  own
GMO co rn  f i b re ,  ca l l ed

Sorona .

The  "Me"  co l l ec t i on :  A
new sa les  app roach

"Me"  i s  a  new,  exc lu -
s i v e  b r a n d  o f  I s s e y
M iyake  tops  t ha t  a re
c u t  i n  a  s i n g l e  s i z e
and  s t re t ch  t o  f i t  who -
eve r  pu ts  t hem on .

S ince  one  s i ze  rea l l y
d o e s  f i t  a l l ,  i t  w a s
p o s s i b l e  t o  d e v e l o p
" s e l f - s e r v i c e "  s h o p -
p i n g ,  w h i c h  i s  v e r y
p o p u l a r  i n  J a p a n ,
w h e r e  v e n d i n g
mach ines  se l l  a  w ide
r a n g e  o f  p r o d u c t s .
I s s e y  M i y a k e  d e v e l -
oped  th i s  concep t  i n  a
c o n t e m p o r a r y,  f a s h -
i onab le  way ;  i n  f ac t ,
he  rede f i ned  the  con -
cep t  o f  shopp ing  -  i n

the  s to re ,  some  twen ty
m e t r e s  s q u a r e ,
c l o thes  a re  packaged
i n  p l a s t i c  t u b e s  a n d
p u r c h a s e d  f r o m  a
vend ing  mach ine .

T h e  t u b e  c o n t a i n i n g
t h e  i t e m  o f  c l o t h i n g
has  a  l a rge  sc rew  top
a t  one  end ,  l i ke  a  bo t -
t l e  o f  m ine ra l  wa te r.

Above, the flexible screen allows
for incredible image clarity.

The packaging tubes are an
extraordinary example of marketing. 
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CTTM pprofile

The Mission of the Center of Technology Transfer for
Fashion (CTTM) is to ensure that the apparel industry
has access to the most innovative processes, the lat-
est technologies and a complete range of profession-
al services, including subsidized research and devel-
opment programs, in order to provide businesses with
concrete improvements to productivity and increased
profitability.

Officially recognised for its expertise by relevant gov-
ernment bodies since 1983, the primary objective of
the CTTM is to contribute to the expansion of the
apparel industry by providing its stakeholders with
access to the most appropriate solutions to optimize
results in their design, production and marketing activ-
ities. In addition to its team of qualified professionals,
the CTTM (a wholly-owned subsidiary of the LaSalle
College Group) relies on the resources of LaSalle
College, the industry-leading international fashion
school with branches in 21 major cities worldwide, to
provide its clients with access to the most current
analysis and diagnostic tools, consulting services and
training programs.

Most CTTM instructors are recognised specialists still
active in the needle trade industry, who offer an
extremely well connected bank of knowledge, both in
Canada and around the world. On the national setting,
the CTTM is also an invaluable resource for Canadian
businesses looking to benefit from its services and
take full advantage of the tax credits made available to
them by government authorities. :

The CTTM is a Collegial Center for Technology
Transfer and is supported by the gouvernement du
Québec through:

TO JOIN US: 

www.cttm.ca
1400 rue du Fort, suite 9000

Montreal, Quebec
H3H 2T1

Contact: 
Benjamin Gagnon, project manager
tel. 514.939.4443, extension 4349
fax. 514.939.0762
bgagnon@clasalle.com

www.technoespace.ca
1400 rue du Fort, suite 7023

Montreal, Quebec
H3H 2T1

Contact:
Benjamin Gagnon, project manager
tel. 514.939.4443, extension 4349
fax. 514.939.0762
bgagnon@clasalle.com

Direct line to Techno-Espace
tel. 514.939.4443, extension 4224
technoespace@clasalle.com

Centre de Transfert Technologique de la Mode 

LABORATOIRE TECHNOLOGIQUE DU VÊTEMENT
TECHNO-ESPACE

and


